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Forewords — What travellers demand today

WIEN

JETZT ®« FUR IMMER

Thinking about your level of confidence related to sanitary safety, how interested would you be in the following activities during your next international trip ?
Base: Respondents who plan on taking an international leisure trip in the next 12 months (n = 7,450 — 13 markets)

DINING IN RESTAURANTS/BARS, CAFES OR PUBS

EXPLORING HISTORY AND HERITAGE

VISITING FAMOUS/ICONIC TOURIST ATTRACTIONS

OUTDOOR NATURE ACTIVITIES

VISITING CULTURAL ATTRACTIONS

EXPERIENCING LOCAL LIFESTYLE, SOCIALISING WITH LOCALS

Source: TCl/VisitBritain & Partners Q3 2021

OUTDOOR ACTIV. (HIKING, CYCLING..)
SHOPPING

SELF-DRIVING TOURS

GUIDED TOURS/DAY-EXCURSIONS
CULINARY ACTIVITIES

SPA/WELLNESS ACTIVITIES

ATTENDING CULTURAL EVENTS
EXPERIENCING DESTINATION’S NIGHTLIFE
LEARNING NEW SKILLS

ATTENDING SPORT EVENTS

PLAYING SPORTS
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¥ fravelsart What drives Sentiment in Covid Era?
FREQUENTLY HEARD IN EUROPEAN ATTRATIONS

v Strict and clear sanitary protocols
v Application of sa nitary pass

v’ No crowds, reduced queues, maintatned
social distancing

V' A feeling of privilege / VIP visit with
only a few people

v cleanliness of spaces
v well informed visitors
v’ Good overall organisation

v Good matntenance of the place

X

X

Crowds, tnsufficient soctal distancing (nwo control
over Visitor flow), long queues, absence of online
pre-booking systems...

Staff not warning or informing visitors about
COVID safety measures

Visitors who do not follow the rules of hygiene and
soctal distancing

Limited experience due to COVID restrictions (e.9).:
No audio gulde, no toilet or catering available)

Too strict COVID restrictions for booking (online
tickets only, etc.)

Hygiene issue in general
Lack of qualified personnel

n Research

Travel Competitive Intelligence 0(:



¥ fravelsat High and competitive Ratings

2019 TO DATE (10/2021)

WIEN
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MUSIC & THEATERS

A

CHURCHES &
MONUMENTS

A

MUSEUMS

A

PARKS & GARDENS

A

Ratings — Competitive Assessment
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Vs Pre-Covid



¥ fravelsat Attraction Guests’ Sentiment
2019 TO DATE (10/2021)

WIEN

JETZT ®« FUR IMMER

o Great “sense of place” and atmosphere

o Positive comments on classic cultural attractions + Food & Beverage inside attractions

o Great comments on socializing opportunities and atmosphere (great USP in Covid Era!)

o ...but social distancing and pandemic precautions sometimes difficult to manage

o Fun more driven by the nightlife atmosphere rather than daytime entertainment activities

o Attractions’ value for money mentioned more positively than negatively but is not a competitive
advantage for Vienna
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Good Practice

Tier Garten — Vienna Zoo
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Q’rro\/elso’r Great well managed, nature vibes for int’l visitors
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Tier Garten — Vienna Zoo

General

I
T
=

General

) [TpeKkpacHbIii NapKk Ana NporynKkn scer ceMbein. et MoryT yBuaeTb 601bWoe KONUYeCcTBO
Sehr schoner Zoo

. _ L ) . XUBOTHBbIX, HACEKOMBIX, MTULL, PENTUANNA.
Man kann es anschlieesend an die Schlossbwsichtigung anhangen u hat so ein tolles
[leTn BOCTOpre OT yBUAEHHOTO.

Tagesprogramm PeroMeHayiol
Must visit C
. By Ksiale on March 7, 2022
General

General Amplio, bien cuidado y con amplia variedad de animales. Perfecto!!

BPLOKETAL OTO TIOW UEPOC TOU TIAAATLOU.

Eloodoc 22¢ G

XpelaleTal va TIEPTIATNOETE Olyoupd 2-3 WPEC yla va OelTe oAa Ta (wakla.

Eyel mapa moAa eion (wwv og cLVONKEG KOVTA OTIC TIPAYHATIKEC ouvONkKeS (WN¢ TOUg

General

G - - Ein toller Tag im Tierpark Schénbrunn. Der Park bietet soviele tolle Gehege und spannende

Einblicke in die Tierwelt. Sowohl fur die "Kleinen" als auch fur die "Grolben" gibt es wirklich jede
Menge zu entdecken. Obwohl viele Leute vor Ort sind, verteilt es sich sehr gut und es gibt nirgends

c l Gedrange oder Stehzeiten aufgrund der Covid Malknahmen. Toller Austlug mit viel Erlebnis, Spals
enera

L . _ y und eine grolse Artenvielfalt. Jederzeit gerne wieder!
L oti skaisti un loti daudz patikamu emociju.




QTrQ\/elng Gamifying one aspect of the City DNA WIEN

Example of Best Practice JETZT @ FUR IMMER

Amsterdam — The Milkmaid Project (9,3)
17th Century portrait photo studio

Have your picture taken as Vermeer’s The Milkmaid or Girl with a Pearl Earring, as Rembrandt or as
William of Orange (by Adriaen Thomasz Key) in our spectacular 3D photo set. You can play the
starring role in any one of these remarkable paintings. Step straight into the 17th century, wearing
one of a dozen costumes that have been replicated in meticulous detail, surrounded by real 17th
century props, and be transformed into a portrait of a Dutch masterpiece.

(070) Excellent pictures and great experience! v Replied
General
Great experience, Sander works in great detail, a fun experience. And a great reminder of the

golden age of Holland. Having yourself in one of the most famous paintings is a really nice

experience!

A must for The Dutch and tourists!

Management Response

Thanks Jos for the compliments. The shoot was a pleasure.



¥ fravelsat Going further to the next (post-Covid) level?
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o Attractions turned into socializing opportunities with friends or families or business colleagues

o Developing more entertaining and fun/unique/less conventional experiences, especially during the day

o Developing hybrid experiences: Indoor & Outdoor, Foodies moments inside cultural attractions, Pop-up events
o Developing further hedonistic experiences that can meet today’s appetite for escaping the pandemic context
o Developing new itineraries based on themes and niche/passion tourism (Film location tours, Photo safaris...)
o Developing high-end luxury offers for visitors with high spending power (est. 18% of international travellers)
o New Generation “Walking Lightshows” using architectural assets for staging a full sensorial experience

o Guiding to local experiences that gently mix with local communities (escape games, ice-skating, libraries...)



